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PUBLIC TRANSPORT DEVELOPMENT I
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- GERMANY; motorised private modes -

Public transport available; informed; no constraints

Public Motorised private
transport modes
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COMMUNITY BENEFITS of
PUBLIC TRANSPORT

- Selection -
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| 1o ANALYSIS OF SITUATIONS I

1) CONSTRAINTS

2) "OBJECTIVE" CHOICE
ALTERNATIVE MODE

3) INFORMATION ABOUT
ALTERNATIVE MODE

4) EVALUATION AND PERCEPTION
"TIME"

5) EVALUATION AND PERCEPTION
"COSTS"

6) EVALUATION AND PERCEPTION
"COMFORT/SERVICE"

7) SUBJECTIVE DISPOSITION

USE OF ALTERNATIVE MODES
8) "OBJECTIVELY" AND
SUBJECTIVELY POSSIBLE
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